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MORINGA SUPER FOOD

FIBER THAN OATS

4 x MORE POTASSIUM
THAN BANANAS

14 X MORE CALCIUM
THAN MILK

9 X MORE IRON
THAN SPINACH

2 X MORE VITAMIN A
THAN CARROTS

Gram per Gram Comparison*



120 CAPSULES (TWOBOITLES) D P RS3000/-
BUEINESS VALLE 2400
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Nutrient content of Moringa

Nutrient

Chart

4 X MORE POTASSIUM
THAN BANANAS

14 X MORE CALCIUM

THAN MILK

Some antioxidants present in Moringa

Alanine
Alpha-Carotene
Arginine
Beta-Carotene
Beta-Sitosterol
Caffeoylquinic Acid
Campesterol
Carotenoids
Chlorophyll
Chromium

Delta 5-Avenasterol

Essential Amino Acids

Tryptophan
Valine Leucine

Phenylalanine
Threonine

2 X MORE PROTEIN

THAN YOGURT 2 X MORE VITAMIN A

9 X MORE IRON THAN CARROTS

THAN SPINACH

4 X MORE FIBEF
THAN OATS

e’

Gram per Gram comparison *

| vitamins__ Qi Minerals______

Delta 7-Avenasterol Prolamine Vitamin A (Carotene) Alpha-Carotene Proline
G!ut.at.hione Proline . Vitamin B1 (Thiamin) Arginine Quercetin
Histidine Quercetin Vitamin B2 (Riboflavin) R — Rutin
Indole Acetic Acid Rutin . . gl
Vitamin B3 (Niacin) . | leni
Indoleacetonitrile Selenium N i Beta-Sitostero Selenium
: Vitamin B6 (Pyridoxine) s 2 2
Kaempferal Threonine . . e Caffeoylquinic Acid Threonine
5 Vitamin B7 (Biotin)
Leucine Tryptophan Campesterol
. : Vitamin C
Lutein Xanthins Glutathione
Methionine Xanthophyll Vitamin D
Myristic Acid Zeatin Vitamin E Histidine
Palmitic Acid Zeaxanthin Vitamin K Indole Acetic Acid

Non-essential Amino

Isoleucine Lysine Alanine
Methionine

Aspartic Acid Glutamine
Arginine Cystine Glycine
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@a vruksha

1800 B. V Self Repurchase
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How To

Grow Income
By Referring Friends?

LEVEL PERCENTAGE BUSINESS VALUE BONUS

15 % 1200
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TEAM TURNOYER BONUS

N A R
BUSINESS ASSOCIATE 1000 10%

MARKETING CO ORDINATOR 1000 12% 120

MARKETING MANAGER 1000 14% 140

B.D.E 1000 16% 160

B.D. M 1000 18% 180

TERRITORY MANAGER 1000 19% 190

BUSINESS PARTNER 1000 20% 200



B “WMARKETING

COORDINATOR

Join the Drobo Team!

I@avruksha

LEVEL BUSINESS ASSOCIATE TOTALC.C

1 5 60C.C



How to become a

MAR IKETIN G
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LEVEL BUSINESS ASSOCIATES TOTALC.C

1 5 60

2 25 300



S2usiness
Development

Executive

LEVEL BUSINESS ASSOCIATES TOTALC.C
1 5 60
2 25 300

3 125 1500
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LEVEL BUSINESS ASSOCIATES TOTALC.C
1 5 60
2 25 300
3 125 1500

4 625 7500



 Territdry

manager

Kalpavruksha = m Kalpavruksha

1 5 60

2 25 300
3 125 1500
4 625 7500

5 3125 37500



Business
Partners

CHOOSING THE RIGHT ONE

I@avruksha

1 % BONUS ON COMPANY MONTHLY
TURNOVER
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REWARDS

BUSINESS ASSOCIATE ONE DAY TRAINING PROGRAMME  -NIL-
MARKETING COORDINATOR TAB 10000/-
MARKETING MANAGER LAPTAP 35000/-
B.D.E BIKE FUND 1,00,000/-
B.D.M CAR FUND 2,00,000/-
TERRITORY MANAGER CAR FUND 5,00,000/-

BUSINESS PARTNER HOUSE FUND 10,00,000/-
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SELF REPURCHAGE BONUS
DISTRIBUTOR 20% 1500 1200
BUSINESS ASSOCIATE 22% 600 1500 1170
MARKETING CO ORDINATOR 24% 600 1500 1140
MARKETING MANAGER 26% 600 1500 1110
B.D.E 27% 600 1500 1095
B.D.M 28% 600 1500 1080
TERRITORY MANAGER 29% 600 1500 1065

BUSINESS PARTNER 30% 600 1500 1050



Business Associate Recognition
Programme




THANK YOU

Kalpe

vruksha




